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Dear Shareholders,

2016 was a challenging year for D-Link, with the overall 
global economy in turmoil.  Britain’s referendum resulted 
in the UK exiting the European Union, leaving the global 
economy in a state of shock. The U.S. market was worse than 
expected, and the recovery of the Eurozone and Japanese 
economy remains to be seen. Emerging market currencies 
continued to weaken due to the strength of the U.S. dollar. 
Furthermore, the networking equipment industry remained 
fiercely competitive, with retailers gradually being replaced 
by e-commerce channels. Faced with these difficulties, D-Link 
has remained committed to “innovation” and “execution”. 
The management team has concentrated on improving the 
organizational structure and efficiency, and continues to focus 
on core markets and businesses, while readjusting their goals 
to turn loss into profit.  

Looking at last year’s financial performance, D-Link’s 
global consolidated revenue was 22.9 billion NT (13.9 % less 
than the previous year), gross margin was 26.2% (2 percent 
higher than the previous year), operating loss was 860 million 
NT (730 million NT less than the previous year’s 1.6 billion NT 
loss), net loss after tax was 950 million NT (920 million NT less 
than the previous year), and EPS was -1.5 NT. This was due to 
D-Link’s organization restructuring and adjustments in partner 
selection.     

D-Link was founded over 30 years ago. After last year’s 
restructuring, in addition to our continuing to strive for 
excellence in the industry, we believe that our true value 
comes from the quality in our 170 + overseas offices in 60 
+ countries and the localization of our marketing channels. 
The creation of the “D-Link Partners Team” will help us to 
build our brand equity, integrating the high-quality products 
of our strategic partners, including commercial platforms 

and infrastructure. D-Link will provide even more complete, 
integrative solutions for global channels, demonstrating our 
competitiveness to the global market. 

On the product side, D-Link has always focused on 
product innovation, adhering to its own brand as the 
developmental core. D-Link is aware of its role as an industry 
leader and role model, and we are actively aligning with 
international companies to support their ecosystems. D-Link’s 
wireless cameras currently support IFTTT, Amazon Alexa, and 
Google Assistant. D-Link has also partnered with Microsoft to 
create “Super Wi-Fi” to upgrade global Wi-Fi coverage, and 
launched Omna 180 Cam HD, the first home security camera 
compatible with Apple HomeKit. Last year, D-Link was lauded 
by popular American IT magazine “PC Magazine” for having 
the best networking products of 2016.  The AC5300 Ultra Wi-
Fi Router (DIR-895L) received the Outstanding Technology 
Gold Award in the wireless router category, the HD Wi-Fi 
Camera (DCS-936L) received the Outstanding Technology 
Gold Award in the internet camera category, and the world’s 
first 4T4R AC2600 Wi-Fi Range Extender (DAP-1860) 
received the Special Recommendation Award in the wireless 
router category. Winning these three technology awards 
simultaneously made D-Link notable for having the most 
nominated and winning networking products. 

Looking toward 2017, the overall global economic outlook 
remains uncertain. D-Link plans to focus on its core goals: 
brand value and sustainable management. D-Link has 
adopted three strategies. The first strategy is for the company 
founders to pass on their legacy and passion for D-Link to 
the current management team and hone their professional 
management skills. The second strategy is to drive innovation 
and brand exposure simultaneously, while also investing 
in high-value products and solutions based on different 
market needs. The third strategy is to attract long-term, high-
yield shareholders to stabilize our long-term sustainable 
development. 

We would like to thank our shareholders for their trust 
and support. The management team and all D-Link 
employees will continue to uphold our business 
stability, spirit, and sustainable development. 
We will continue to meet our corporate social 
responsibilities and strive to achieve our 
per formance goals. Lastly, we wish 
everyone all the best in health and in life.  

Chairman

JOHN HSUAN 

  Letter to 
    Shareholders,      
        Customers, 
           Partners, and                          
               Employees
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Fountain Valley, U.S.A.

London, U.K.

São Paulo, Brazil

Moscow, Russia

Shanghai, China

Taipei, Taiwan
D-Link Global Headquarters

Singapore

Unity: a strategy for success executed on a global scale. D-Link is the worldwide leader and an award-winning designer, 
developer, and provider of Wi-Fi and Ethernet networking, broadband, multimedia, voice and data communications, and 

digital electronics solutions. D-Link has systematically expanded its market share by penetrating geographic targets 
through a strategy of establishing in-country business units supported by a strong corporate foundation.

Confident in the resources of D-Link headquarters to develop and deliver state-of-the-art networking solutions, 
each local business—regardless of its location around the world—effectively penetrates the market. The 

Company’s innovative products provide solutions for home and businesses, each built with standards-
based reliability. D-Link has become a trusted international brand that connects people to their lives, to 

their work, and to each other.

LOCAL MARKET UNDERSTANDING, INTERNATIONAL PRESENCE

Globalization through Localization
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D-Link MEA ranked first or close to second in most of the 
markets in which we have a presence, with stiff competition 
from TP-Link and Linksys in the consumer segment. Both for 
the SMB segment and the consumer segment, we received 
numerous awards by reputable publishers. In 2016, one of 
our goals was to expand into the SMB and niche enterprise 
markets alongside our alliance vendors MOXA, GAJSHIELD 
and Z-COM. Another goal was to significantly increase our 
revenue in the Middle Eastern and African 4G/LTE market, 
which we managed to do successfully. D-Link MEA also 
expected to grow exponentially in the PoE switches market, 
which has borne fruit due to increased surveillance & IP 
telephony requirements in the region.

Our fast reaction to market changes, our strong relations 
with our partners, our marketing, pre-sales, sales and post-
sales support, our local warehousing facility, and being 
close to the largest sea and airport in the region were our 
key advantages enabling us to reach our goals. In addition, 
our local technical support centers in Egypt, KSA, Morocco, 
Pakistan, Qatar, Oman, Cyprus, Bahrain, Kuwait, and Iraq 
and the support from our presales and logistics team have all 
contributed to D-Link MEA’s success in 2016. D-Link MEA also 
made sure that sufficient technical trainings were provided to 
technical staff of resellers, distributors, merchandisers and 
system integrators.

There were many challenges D-Link MEA had to address 
and overcome. Due to the foreseen financial instabilities, banks 
have decreased their lending and credit exposure. Political 
instabilities caused by wars in the region, the dollar fluctuation, 
the dropping oil prices, the credit crunch due to banking rule 
changes were but a few of the impediments the company had 
to face head-on. 

Generally, the recent years have been difficult for some 
countries, with ongoing wars, revolutions etc. In Egypt, Syria 
and Lebanon, it has become ever more difficult to provide 
credit, even though the companies may have had a long 
history with D-Link MEA in trade and business. With fluctuating 
currencies, the world economy has been feeling this impact, 
which consequently led companies to a more conservative 

budget approach in terms of IT spending.

D-Link MEA’s main source of revenue came from sales of 
wireless devices for consumers and businesses, switches, 
structure cabling solutions, and 4G mobility products. New 
products from the 11AC, 4G, PoE switching and structured 
cabling portfolio sold particularly well due to the attractive 
price-performance ratio, especially the low-cost models of 
the “A” series of products. The 11AC products were high 
in demand due to the need to adapt to newer technologies 
and the requirement for faster networks. The 4G segment 
has been very successful due to the ever-increasing need to 
stay connected at all times. Due to new rules and regulations 
that made IP surveillance mandatory in schools, hotels, 
and hospitals, end-point devices like access points, IP 
cameras, and IP telephones were required. Our surveillance 
implementations also led to an increased need for structured 
cabling solutions and PoE switching devices. Our long-term 
relationships with our partners, adjustments in the pricing and 
time-to-market strategies when monitoring our competition and 
the necessary marketing activities - in particular promotions - 
helped D-Link MEA succeed.

Better sales often correlates with current, regional events, 
such as shopping festivals or exhibitions. In the UAE, for 
example, we have shopping festivals several times a year, and 
the most important ones drive higher sales due to the ongoing 
promotions being launched during that time. The festivals 
are namely DSF (January), Ramadan (mid of June to mid of 
July) and Dubai Summer Surprises (from mid of July to mid of 
August). During the year there are also consumer electronics 
events which allow customers to go home with great bargains. 
In the UAE, we have GITEX SHOPPER in Abu Dhabi during 
spring time and in Dubai during April and October. During 
these events most of the retail outlets in the shopping malls 
have some great offers going on. The major IT Fair, GITEX (in 
October, usually one week after the Autumn GITEX SHOPPER) 
also results in higher product sales, especially in the consumer 
segment.

D-Link MEA’s partner programme, implemented in the year 
2000, counts to the oldest and most accepted partner 

Emerging Markets, 
Asia-Pacific Region

programmes in the region. To fully support our channel 
partner network across the Middle East & Africa, D-Link MEA 
has been holding regular training sessions at its premises 
and visited partners to conduct technical and sales-based 
trainings to refresh their expertise in the networking arena. 
In addition, D-Link has been helping channel partners with 
all marketing-related concerns, such as showroom branding, 
co-branded advertisements, etc. Some challenges that had to 
be conquered concerned the efforts to keep partners excited 
about products and technologies. At times, it has also been 
demanding to arrange trainings in compliance with their busy 
schedules, and bring them together under one roof regularly. 
With D-Link launching new products on an almost weekly 
basis, from time to time, it has also proven arduous to keep 
partners up-to-date with promoting the new products. Usually, 
it takes some time for them to gain trust in new technologies, 
which has led to prolonged response times from the time of 
the D-Link product launch to the partners actually ordering the 
products.

In 2016, D-Link MEA worked out a detailed plan to promote 
its business and consumer products through the various 
advertising channels. A combination of B2C and B2B actions 
has been set in place in order to reach the sales targets and 
enhance the brand awareness in the region. The different 
tools of D-Link MEA’s annual marketing campaign included: 
exhibitions, electronic events, email marketing, B2C/B2B Print 
& online advertisements, partner trainings, sales promotions, 
PPC advertising: Google AdWords, social media (Facebook), 
retail narketing, partner incentive programs, partner events, 
public relations, marketing collateral & give-Away Items.

D-Link MEA won many significant projects in the region in 
2016. We are highlighting four projects here.

1.  Abu Dhabi Mall

2.  Al Fateis Tower
3.  Al Manara School (SMB Networking Implementation of the 

Year Award Winner)

ue to the economic conditions 
a n d  r e d u c e d  s p e n d i n g  o n 

infrastructure,  the overall market 
oppor tunities have shrunk, yet 

D-Link still  held a formidable 
position both in the SMB and 

the consumer segment.

D   

CASE STUDY / ABU DHABI MALL

High Speed Network Solution for Top Ranked 
Shopping Mall in the UAE

BACKGROUND
Abu Dhabi Mall is one of the top-ranked shopping malls in 

the UAE. Located in the heart of the city, Abu Dhabi, it is truly 
comfortable and serves as a convenient family centre with more 
than 200 retail spaces. 

CHALLENGE
Abu Dhabi Mall attracts millions of visitors a year and the 

increasing number of footfall demanded an agile ICT setup. It 
was the main reason why the mall management decided to build 
a high-speed 10G backbone with the latest industry-standard 
network infrastructure. They required the infrastructure to be 
ready for collaborative platforms, future-proof technologies and 
high-availability network architecture.

D-Link provided the complete network solution with a two-
tier architecture from the core xStack DGS-3620 to the access 
xStack DES-3800 series. The xStack DGS-3620 series is 
equipped with robust features that fulfil the most demanding 
network’s needs for voice and video streaming. The D-Link 
Safeguard Engine™ helps to prevent Denial-of-Service (DoS) 
attacks while the Access Control List (ACL) enhances network 
security.

As the DES-3800 series is a member of the D-Link xStack 
family of next-generation switches, it delivers high-performance, 
flexible expansion, robust security, multi-layer Quality of Service 
(QoS), Power over Ethernet features.

D-Link provided its Network Management software D-View 7 
NMS which allows hierarchical administration to manage 
convergent networks in multiple locations. It is a web-based 
network management system designed to effectively manage 
device monitoring, configurations and troubleshooting. Users 
can access D-View 7 with their browser anytime and from 
anywhere, as long as they are connected to the Internet.
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In 2016, North American customers continued to adopt 
Wi-Fi surveillance cameras to help protect the people and 
things they love. D-Link introduced a line of ultra-wide viewing 
180-degree cameras for consumers and small businesses
to easily monitor a room with wall-to-wall coverage. D-Link
scored major wins in retail and e-tail with these ultra-wide
viewing cameras and saw increased adoption of 11AC
wireless routers and range extenders as homes increased
the number of devices and streaming content.

D-Link’s success with the DIR-890L/R Ultra Series router
continued in 2016 with additional awards and accolades 
from media and customers. With the success of the Ultra 
Series Router, D-Link was able to secure placement at a 
club warehouse retailer. Additionally in 2016, D-Link’s 
mydlink line of consumer IP cameras was placed at major 
national retailers, including Best Buy, Target and Walmart. In 
the summer of 2016, D-Link launched the highly successful 
HD Wi-Fi Camera (DCS-936L) across all major retailers and 
e-tailers. By Fall of 2016, it had become D-Link’s top selling 
camera due to its excellent features and affordability.

There were numerous challenges in the market with 
aggressive pricing from new and existing competitors and 
a myriad of protocols and technologies that were competing 
in the Connected Home segment. D-Link is partnering with 
top technology companies like Apple, Qualcomm, Google 
and Amazon to deliver exceptional products and features at 
affordable prices to US consumers. 

DUS was strong in the SME and SMB space with our 
focus and growth in switches, wireless products, and the 
Vigilance camera line. This was especially the case in the 
healthcare and education industries. 

While D-Link switches struggled with recognition in the 
enterprise market, they continued to provide us our primary 
revenue. The switches delivered excellent performance 

and were priced aggressively to grow market share. POE 
switches are leading our sales into the security channel, 
which we will target next with our cameras and recording 
solutions. D-Link Vigilance cameras have been selling well 
in the IT channel, because more networking specialists are 
finding IP camera surveillance to be more valuable than 
analog systems.

However, serious competition from Chinese companies 
has impacted business in all segments.  2016 saw 
increased competition primarily in cameras and entry level 
switches. In light of this, we have made adjustments to our 
product line and pricing to allow our partners to compete 
with these new vendors. It is our expectation that 2017 will 
be a year of stabilization as we move into 2018. Focused 
sales have turned revenue upwards. We also believe the 
direct marketing channel is opening up as we align more 
aggressively with their market requirements. 

In regards to the service provider business unit, D-Link 
U.S. 2016 highlights included record sales to satellite 
service providers and acquisition of their first cellular 
service provider as a customer, while also retaining sales to 
traditional service providers. Gateways, routers and home 
automation products were the main product areas.

North Americ
D   espite challenges in all business u its due to 

aggressive competition, D-Lin  continued to 
secure its role as a market leade  by introducing 
new products and closing new opportunities. 

D-Link Helps Pavlov Media Create Reliable Network Connections for Hundreds of Off-Campus
Student Communities Nationwide

BACKGROUND
Pavlov Media is the nation’s largest private provider of internet and video services to off-campus student housing. The company’s 

team of more than 130 people continues to expand on a national fiber optic backbone that connects hundreds of multiple dwelling unit 
(MDU) communities and over 156,000 residents in more than 40 states, plus Canada. Over time, Pavlov Media has earned patents 
on new technology and spent years developing a new way to bring ultra-high-speed internet and cable television to hundreds of 
apartments, condos and student housing sites across the nation.

The Vision: Expand reliable network infrastructure nationwide to accommodate growth of multi-dwelling unit 
communities

Pavlov Media’s entire business is built on operating the fastest, most reliable networks available to maximize resident experiences 
from coast to coast. So partnering with the right provider of networking gear is paramount to their continued growth and success. “The 
multi-dwelling unit market is one that demands value and reliability,” said Mark Scifres, CEO of Pavlov Media. “Therefore, we choose our 
Ethernet equipment based on price, reliability and performance, and finally brand. Our Ethernet infrastructures need to last a minimum 
of 10 years, and we need hardware options for 10 Gigabit fiber distribution, IPv4/IPv6 and port security radius by MAC address 
authentication.” Pavlov Media is also a network operator—competing with companies like Comcast and TimeWarner to operate and 
support its widespread expanse of private networks to ensure a quality customer experience. “Our service proposals have long sales 
cycles that require complex vendor coordination for network equipment models and designs that change over time,” said Scifres. 
“This requires flexibility in both engineering and the supply chain.” For all of these reasons, Pavlov continues to purchase and rely on 
networking gear from D-Link.

The Solution: Gigabit Smart managed switches that provide fast data transfer speeds, advanced security and a 
Command Line Interface (CLI) for improved manageability

Pavlov Media’s relationship with D-Link started over a decade ago—and remains strong today. Right now, one of Pavlov Media’s 
favorite D-Link products is the DGS-1510 Series—a Gigabit Stackable Smart Managed Switch that offers several critical features to 
meet Pavlov Media’s strict criteria.  The DGS-1510 switch is helping Pavlov Media keep up with its dramatic business growth and 
improve its business productivity and profitability.  In addition to creating new networks, Pavlov Media also takes over a number of 
networks from other hardware vendors, and many features needed to make networks run well don’t exist on that hardware. For example, 
many don’t support Rogue DHCP prevention (plugging routers in backwards),  which can cause serious network reliability issues for 
property owners and managers. According to Scifres, D-Link solutions offer this important feature, as well as Denial of Service (DoS) 
mitigation that’s better than some of the legacy solutions from  other vendors.

CASE STUDY



10   |   D-Link Corporation   |   Annual Report  2016 D-Link Corporation   |   Annual Report  2016   |   11

Europe

10 years after the credit crunch, consumer confidence 
finally began to pick up in early 2016 and the upturn was seen 
in most EU countries with economic growth finally returning. 
However with the United Kingdom’s decision to leave (Brexit) 
the European Union, the whole European ICT market was 
thrown into turmoil, resulting in weaker consumer and corporate 
confidence for the second half of 2016. 

According to EU reports, “In spite of the positive growth 
momentum, the economic recovery in the euro area remained 
incomplete. While private consumption revived, investment was 
still relatively weak, held back by modest sales expectations, 

ongoing deleveraging and uncertainty. Weak investment 
dampened demand in the near term but also affected potential 
growth by weighing down on the capital stock and productivity 
growth.”

Through the year D-Link Europe continued its strategy of 
expanding and developing its European partner network, 
running specific campaigns designed to not only attract new 
partners but also enhance the capabilities of existing partners. 
These campaigns showed positive results, with increased 
partner revenue as well as a discernible increase in the 
number of partners joining the Value In Partnership+ (VIP+) 

programme. By continuing its strategy of ensuring that partners 
were conversant with D-Link products and technologies, D-Link 
Europe ensured that its value added partners were prepared 
for the new markets that were emerging.  The VIP+ programme 
continues to be the focus for the company.

Based on the success of its previous years’ strategy to 
establish itself as a leading player in the Smart Home Market, 
D-Link extended its focus to encompass the business segment 
and the wider IOT market.  With its 30 year heritage in the 
network industry, targeting the burgeoning Smart Cities and 
Industry 4.0 sector, D-Link believes its extensive partner 

The 2000+ pupils of the Gottlieb-Daimler-Schule in Sindelfingen cannot believe how fast their wireless network is. Just before the 
autumn holidays, the school decided to update its wireless network, which pupils used for educational purposes with their own devices. 
As a matter of course, the school used child protection filters to control access to the Internet, but there they had no bandwidth control. 
With extensive use of tablets in the classroom (32 tablets per class) this put a strain on not only the network infrastructure but also the 
wireless network of the school. Thus the “Telefonanlage” renewal project was born, a complex project with exacting German design and 
details to prepare the school for current and future requirements. Neither quality nor quantity should be compromised but at the same 
time the budget and time constraints should be respected.

 The project tender was won by Conetis GmbH, a D-Link VIP+ Partner using wired and wireless network components from D-Link 
because of the technical capabilities of the D-Link components as well as the price-performance ratio of the whole solution. Over the 
summer, the classrooms, halls and administration block in the school were completely rewired. Towards the end of the summer holidays, 
the installation of switches and wireless infrastructure began, and a total of 45 DWL-8610AP Access Points were installed. The Access 
Points were controlled by two DWC-2000 Wireless controllers configured to provide wireless redundancy. A new 10 Gigabit Ethernet 
D-Link Backbone made up of DGS-3420 and DXS-3200-32 was deployed to provide bandwidth and resiliency for VOIP and data traffic. 
After two weeks of commissioning tests, the wireless network was signed off on schedule and budget just before the start of the autumn 
term. “The project was very complex and it combined many requirements. With the components from D-Link and the expertise and 
cooperation of Conetis, we were able to succeeded.” said Dirk Riebesell, project manager for GDS.

CASE STUDY / GOTTLIEB DAIMLER SCHOOL

Impact Hub consists of a network of more than 10,000 entrepreneurs who work every day to find solutions to everyday problems, both big 
and small. Impact Hub has a presence in 70 cities worldwide. At Impact Hub in Stockholm there are more than 60 workstations, office equipment 
and facilities for start-ups to have meaningful meetings, share ideas and take inspiration from each other. Impact Hub users expect constant 
access to all of the tools they need to do their jobs, whether they are at their desk, in the common areas or in a conference room. In the past, 
Impact Hub had a number of different solutions for their wireless network, but none of these worked satisfactorily. The network was always too 
slow, had insufficient capacity and users were often thrown off the network. Impact Hub Stockholm’s goal was simple- install a wireless solution 
that was easy to connect and manage, where everything must work 110 per cent since they did not have an in-house IT department. They 
turned to D-Link to try and address their needs.

 D-Link’s first step was to conduct a site survey, which revealed that Impact Hub’s existing wireless network was using the same channel on 
the 2.4 GHz band as 12 other wireless networks in their building. The resulting interference caused most of the poor performance. Furthermore, 
D-Link identified that there were not enough access points in relation to the floor space in their premises for the number of users. D-Link delivered 
a wireless network based on the 802.11ac standard, which covered the office space of 478 square metres with five wireless access points. In 
addition to this, two switches and a central management system were installed based on the Wireless Gigabit Switch Controller, DWS-3160. 
The switch provided the central management functionality, which enabled the administrators to have total control over the whole network. They 
could manage all the wireless access points remotely and constantly see the status of the network as well as how many clients were connected. 

 Jesper Kjellerås, the founder of Impact Hub Stockholm, says that the new solution has been very well received and that the difference 
compared with before is huge. Wireless performance is much faster and people can now move around the premises with full coverage at all 
times. The 11ac network is stable, with no interference and no more occasional crashes. Benefits of the new wireless network solution are clear- 
6.5 times faster wireless network , full coverage throughout the premises with no interference, possibility to handle more users and clients when 
needed, as well as the the possibility to offer guest login.

CASE STUDY/ IMPACT HUB

network will be instrumental in ensuring its success in these 
new sectors in 2018.  The culmination of years of development 
resulting in the shipment of its portfolio of industrial and data 
centre switches will begin in 2018, and are designed to 
address the needs of these new markets. The emphasis on 
its traditional market sectors like corporate networking, video 
surveillance and wireless business will continue. By adding 
these additional products to its portfolio, 

D-Link is convinced that they will provide major opportunities 
for its channels to continue to flourish, ensuring a long and 
profitable future. 
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-Link’s revolutionary innovations are raising 
the value of its products and securing its role 

as a trend leader in the cloud networking market. 

For the past 30 years, D-Link has led the industry as a role 
model for other brands, focusing on innovation and quality. 
In addition to our wireless cameras currently supporting 
IFTTT Amazon Alexa, and Google Assistant, we have worked 
alongside Microsoft to create “Super Wi-Fi” to enhance wireless 
network coverage around the world. Furthermore, D-Link 
officially launched the new Omna™ 180 Cam HD (DSH-C310) 
at CES 2017. The Omna 180 Cam HD was the first camera 
to support the Apple HomeKit platform, providing consumers 
with a smarter way to monitor their homes.       

In recent years, the IP camera market has grown in 
advanced countries, due to increased lens resolutions and 
reasonable prices. Handheld smart devices and various 
cloud application services prospered. Furthermore, the 
market demand remained high because security monitoring 
needs and awareness increased, along with other factors. 
Additionally, the overall household market penetration remained 
low, implying substantial growth potential in the future. In the 
enterprise market, the safety control equipment segment met 
high price competition. However, thanks to the integration 
of cloud applications and increasingly widespread 4G LTE 
in developing countries, it is estimated that home care and 
remote surveillance will continue to grow exponentially for the 
next few years. With the integration of cloud applications and 
increasingly widespread 4G LTE in developing countries, it is 
estimated that development will continue to grow exponentially 
for the next few years. Digital cameras and IoT sensors may 
become the next wave of universally accepted household 
appliances. Although current sales performance is poor, there 
is great potential for exponential growth.        

D-Link’s security monitoring solution integrates existing 
Switch, Storage, Software, and Service, with Surveillance as 
its core, to provide a comprehensive service for customers. 
When purchasing IP surveillance equipment, customers face 
complications with product selection, complex terminology, 
technical difficulties, and other third-party factors. During 
product set up, they often encounter conflicts with existing 
network infrastructure and sometimes have to spend time 
dealing with compatibility and system integration issues. 
D-Link’s security monitoring solution is a complete solution, 
making it more convenient and simpler in terms of product 
selection, procurement, and utilization. This saves time and 
cost and eliminates compatibility issues. 

D-Link’s cutting edge 4G LTE mobile cloud solutions support 
mobile operators and other industry professionals in providing 
unparalleled internet experiences to consumers. Service 
is more effective, sharing files and information is faster, and 
high-quality multimedia files have high-capacity, ultra-fast 
transmission and more powerful mobility. The innovative 
integration of 4G LTE and D-Link’s cloud service will allow for 
high-quality mobile internet freedom and entertainment from 
anywhere, at any time.      

Digital home appliances, including voice, music, photo, 
video, sensor, and other multimedia applications, offer home 
entertainment and other smart home needs such as security 
monitoring and safety for the family. These products include IP 
cameras, network storage equipment, smart plugs, sensors, 
gateways, and others. Cloud application solutions and other 
general networking equipment on the market only fulfill basic 
networking needs. However, the D-Link cloud integrates all 
networking devices. 

The revolutionary cloud series was launched at the end of 
2011, integrating cloud with the mydlink platform and 
transforming networking products into an upgraded realm 
of application services. The D-Link cloud was a giant step 
forward, allowing D-Link to be at the forefront of the networking 
cloud industry. Through the mydlink Cloud, users can enjoy 
features such as notifications, monitoring, control, access, 
and sharing. The mydlink platform enables users to control 
and monitor their smart home remotely and watch over their 
loved ones. D-Link’s mydlink Smart Home platform, cloud, 
and products have currently accumulated 3 million users, and 
D-Link plans to utilize this basis to provide customers with the 
best application services. Being able to satisfy the diverse 
needs of every person on an everyday basis, D-Link’s mydlink 
Cloud is truly innovative.   

D-Link’s value-added cloud service that leads the market 
and other innovative, forward-looking products make D-Link 
stand apart. Complete product lines and comprehensive 
networking solutions are irreplaceable core strengths. With the 
world’s broadest distribution, D-Link also has the advantages 
of real-time localization services and customization. New IP 
cameras and 11ac technology have gradually taken the lead in 
the global market for digital cameras, helping D-Link to become 
consumers’ number one brand. D-Link strives to combine its 
cloud and networking products with first class companies such 
as Apple and Google so that more Connected Home products 
are provided to consumers. 

Consumer Solutions

D
hile the industry experienced significant changes in 2016, 
D-Link kept to its traditions, continuously monitoring these 

changes and providing cost effective solutions to help customers 
build up a highly efficient, reliable network to support their business.

W
For the data center market, we launched the 5000 series 

data center switches with ultra-high 10G/25G/40G/100G speed 
and very low latency. This series complies with Open Network 
Install Environment (ONIE) architecture, providing the flexibility 
of selecting the total solution, brite-box, or white-box business 
model for customers. With this open architecture, data center 
owners can plan their software investment according to their 
business growth. The 5000 series also provides a robust, 
redundant hardware design, which guarantees that customer 
service won’t be impacted by any single point failure.

With the rising data center application, the cost of 10G 
Ethernet was controlled significantly, allowing Enterprises 
and SMBs to migrate their access network from Gigabit to 
10Gigabit at an affordable price. D-Link 10G Smart DXS-1100 
and DXS-1210 series remove all overdesigned components for 
the data center switch while keeping the same performance to 
help customers upgrade their access network at a limited cost. 

Most customers chose D-Link switches because of our 
quick reactions to problems, as well as the functions that 
our switches offer. As competitors released more and more 
products to ODM partners for cost saving, D-Link decided to 
enlarge our switch software investment and raise the ratio of 
self-development products. With higher control of the switch 
software, D-Link could provide even better service quality and 
user experience for our customers.

As a market leader in the IP surveillance market, D-Link 
continues to improve our products and lead the market toward 
a more user-friendly and cost-effective direction. We enable a 
special surveillance mode in most of our smart switch families, 
which helps customer to install and trouble shoot surveillance 

networks more easily. With this new implementation, customers 
can receive a truly robust IP surveillance service by controlling 
their IP surveillance equipment and network. Moving forward, 
D-Link plans to launch new IP cameras with H.265 codec. It not 
only would reduce the loading of the current data network, but 
would make the future 4K/8K resolution possible, benefiting 
those mission critical applications such as city surveillance.  

To strengthen our Wi-Fi hot spot solution, the new 802.11ac 
outdoor AP DWL-8710 provided higher speed and more 
reliable Wi-Fi signal for open areas. On the other hand, D-Link 
also continued to improve our “Bring Your Own Device” 
(BYOD) solution by introducing the new DUA-2000 access 
policy server. By centralizing the management of all devices 
and user accounts, D-Link helped businesses scale up their 
BYOD initiatives. 

More and more SMBs or chain stores are looking for an 
outsourcing network service so that they can put their IT 
investment in their core applications. With the great success 
in the largest ISP in Japan, D-Link continuously expanded our 
business cloud solution, including more switch and IP camera 
products, allowing SMB customers to release more loading to 
the contractors.

D-Link has served business enterprises for decades. We 
have always believed in the value of helping people solve their 
problems and building an affordable network. D-Link’s value-
added products designed to meet the ever-evolving needs 
of businesses worldwide, extend across all domains of the 
business networking infrastructure, and secure our position as 
a state-of-the art, end-to-end solution provider. 
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usiness continued to decline for the service provider          
segment in 2016, but D-Link is hopeful for improvement in 2017. 

Service Provider Solutions

B
Various factors contributed to weak performance in the 

service provider segment in 2016. Our main customers in 
Russia did not execute many infrastructure projects in the first 
half of 2016. They started to initiate projects in the second 
half of 2016, and we believe business will improve even more 
in 2017, but it would take years for us to return to our previous 
revenue. Shipments were affected for our main customers in 
Europe due to security issues. The situation improved later- 
one of our 2 main customers began shipping VDSL products 
in 4Q, 2016.

In Brazil, the unstable political situation and unanticipated 
merging and reorganization of telecommunication companies 
in the country hurt the service providers’ business. Due to 
price competition and inflation, we were forced to forgo a 
few projects in order to sustain our business. However, 
the growth of the mobile segment in 2017 
is expected to be positive with several 
new fixed LTE products and mobile 
LTE products that are due to launch 
globally in 2Q of 2017. Another new 
product line targeting IoT (Internet 
of Things) will also be launching in 
2017.

Despite the poor business in 
the service provider segment, 

we still invested a lot of R&D resources to support our main 
customers and uphold our agreement to deliver highly 
customized products for each region. These included the 
Middle-East, South East Asia, India, Pakistan and Israel.

Looking toward 2017, we expect to have substantial 
growth from the VDSL market segment, because several 
projects are kicking off between the end of 2016 and the first 
half of 2017. This would mark the 1st time that VDSL revenue 
would be higher than our legacy product – ADSL. Additionally, 
after one year of heavy investments, the DOCSIS3.1 router 
is expected to ship starting in the second half of 2017. This 
will help fuel revenue growth and gain some market share 
for the cable segment. Several tier-1 service providers also 
noticed our in-house whole home coverage solution, which 
will provide better, cost-effective Wi-Fi in homes. Field trials 

will begin in 3Q, 2017.

To further support the numerous 
customizations required by service 

providers, SPBU built several R&D 
centers in 2015 in Russia, Taiwan 
and China. These experienced R&D 
teams grew stronger in 2016 and will 
help provide proficient, innovative, 
and cost-effective support to our 
customers. 
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D-Link’s design philosophy focuses on developing 
innovative network devices aimed to enhance everyone’s 
digital lifestyle. Our pioneering concepts for technology 
and design have redefined the market in order to meet the 
functional and aesthetic needs of today’s most demanding 
customers. Thanks to our award-winning product designs 
and powerful distribution networks, we’ve succeeded globally 
in providing user-friendly, stylish solutions to the consumer, 
service provider, and business segments. 

To meet the demands of the booming Smart Home industry, 
our innovative home surveillance products are designed to 
deliver high-quality, easy-to-use features that allow consumers 
to feel safer at home. Our HD 180-Degree Wi-Fi Cameras 
DCS-960L, DCS-2530L, and DCS-8200LH that were launched 
in 2016 feature sound and motion detection, night vision, and 
local recording so that consumers can control, monitor, and 
protect their home and loved ones. 

Our new line of EXO Routers were also launched in 2016 to 
supplement the existing Ultra Performance Series. Designed 
to deliver ease of use, high-performance, and head-turning 
aesthetics, the AC1900 Wi-Fi Router (DIR-879) and AC1750 
Wi-Fi Router (DIR-869) deliver whole-home coverage for Smart 
Homes with many connected devices. Rather than keeping 
their routers hidden, consumers can proudly display their EXO 
routers due to its exceptional and stylish design. 

In the business sphere, D-Link designs products that meet 
the needs of small to medium-sized enterprises with an 
emphasis on ease of use. D-Link’s unified wireless solutions 
provide superior wireless coverage and reliability, thereby 
increasing business productivity and cost efficiency. D-Link 
smart switches offer increased security and scalability with the 
simplicity of unmanaged switches and the power of managed 
switches. In every vertical, from education and hospitality to 
medical, D-Link’s integrated surveillance solutions also offer 
unbeatable flexibility for businesses.

While D-Link’s product designs are essential to its success, 
it is also crucial for these products to be distributed to the 
right customers. Our reputation as a global brand allows us 
to promote and distribute our products to trusted distributors. 
Strategic partnerships and supply chain control create 
synergies, which allow D-Link to speed up product availability. 
Highly efficient, coordinated teamwork helps us deliver 
innovative products in timeframes that competitors cannot 
match. 

D-Link’s mission is “Building Networks for People”, and our 
brand proposition is to provide customers with an unmatched 
networking experience through superior product design and 
distribution. In this way, we are truly helping to bring our 
technology closer to our customers. 

Product Design & 
Distribution
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As global leaders in the networking industry, D-Link 
understands that we have a responsibility to our customers, staff, 
other stakeholders and society at large, as well as to the natural 
environment around us. Because of our global influence, our 
impacts- economic, environmental, and social—are extensive. 

Maintaining the beauty of the environment is our duty. Over the 
years, as part of fulfilling our role as a global citizen, we have 
continually incorporated environmental protection measures in 
our routine operations. Our action plan includes reducing paper 
usage through more electronic-based operations, reducing waste 
generation by not providing trash bins at each cubicle, performing 
trash sorting and recycling, conserving water by replacing all our 
taps with water-saving models, conserving electricity by replacing 
lighting in public and underground parking areas with energy-
saving LED lights, stopping the operation of some elevators during 
off-peak hours, and placing drinking fountains on standby during 
holiday periods. We have also reduced the use of disposable 
items by providing reusable utensils in the staff canteen, as well 
as provided a discount of NT$10 for using personal cups at the 
cafe, and other similar practices, with the aim of conserving and 
re-using Earth’s limited resources. In 2016, the company was 
not fined or issued with any orders for improvement by the local 
environmental protection authorities.

D-Link’s quality products are made of safe and non-toxic raw 
materials without lead, mercury, cadmium or any other hazardous 
substances. Currently, we have audited and analyzed the raw 
materials of tens of thousands of components and have recorded 
the data cumulatively in an in-house system. We exclude the use of 
toxic substances from each of our product units. Currently, all raw 
materials containing lead and mercury have been phased out. We 
comply with the EU RoHS hazardous substances specifications. 

D-Link has always been researching smarter ways of making 
lightweight product packaging and developed new technologies 
to use raw materials effectively. With global resources being a 
finite source, we are committed to conservation and accounting 
for every minute detail of raw materials usage. In recent years, our 
efforts have paid off by effectively reducing the consumption of 
raw materials. At the same time, we have also reduced the use of 
consumable supplies and cut transportation costs, creating great 
economic benefits. We have launched a series of packaging 
reduction programs to effectively reduce the volume and weight 
of packaging materials in order to scale down the carbon footprint 
of international shipping.

In 2016, we again invested heavily in our employees, cultivating 
and training them through an excellent working environment 
and a variety of training programs that attract and retain 
excellent talents. We are committed to creating safe and secure 

workplaces and working environments. We respect diversity and 
gender equality. For senior and highly-experienced employees 
who have contributed tirelessly to the Company, we provide them 
with preferential retirement plans in compliance with the relevant 
laws and regulations. D-Link is aware of the nursing and childcare 
needs of our female employees. We aim to provide conducive 
childcare facilities and work environments to help our employees 
find the proper balance between body and mind, work and 
family. D-Link also promotes healthy and positive capital-labor 
communication. 

In 1994, D-Link set up the D-Link Charitable Foundation to 
provide social assistance, care and feedback for those who 
are in need. The foundation invests in social welfare activities, 
such as child and youth welfare, welfare for the elderly, disability 
assistance, women’s welfare, and medical welfare. In 2015, the 
D-Link Charitable Foundation was assessed by the Department 
of Social Welfare, Taipei City Government to be the top charity 
fund provider. To increase the degree of involvement among 
our employees, we also started the Care Club, and welcome all 
employees to join in caring for and helping those in need. 

D-Link set up the “Starlight Classroom” in remote areas and 
within disadvantaged communities to provide care and giving 
at a local level. We provide subsidized meals and after-school 
tuition for children from first grade to ninth grade in Keelung, 
Hualien, Taitung, and other areas. We also provide talent and skill 
development courses, such as computer skills, painting, kendo, 
cooking, etc. We hope to support both knowledge and character 
development in children by expanding their scope for learning 
and by providing a diverse curriculum.

Corporate Social 
Responsibility

n everything we do, we strive to protect the natural environment, 
create a safe and sustainable work environment, and give back to 

local communities.
I
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International Business
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Headquarters
D-Link Corp.

No. 289 Xinhu 3rd Road
Neihu, Taipei 114
Taiwan
TEL: +886-2-6600-0123
FAX: +886-2-2790-0977
URL: www.dlink.com

Adria
Cvjetno naselje II 18, 
10 000 Zagreb
Croatia 
Tel: +385-1-6189 145
Fax: +385-1-6189 144
URL: www.dlink.com

Australia
Ground Floor, 6-10 Talavera Road 
North Ryde, NSW 2113 
Australia 
TEL: +61-2-8899 1800
FAX: +61-2-8899-1868
URL: www.dlink.com.au

Brazil
Alameda Rio Negro, 500 - 19º Andar / 
Sala 1901 - CEP 06454-000
Alphaville, São Paulo
Brazil 
TEL: +55-11-2185-9320 
FAX: +55-11-2185-9321
URL: www.dlink.com.br

Canada
2525 Meadowvale Boulevard 
Mississauga, Ontario L5N 5S2 
Canada 
TEL:  +1-905-285-4072
FAX: +1-905-285-4075
URL: www.dlink.ca

Chile
Av. Santa Rosa 17, Of 63, 
Santiago, 
Chile (mailing address)
TEL: +56-2-29522800
URL: http://www.dlinkla.com/

China
Block A , room 901, 
SAN Noah building,
No.1759 Jinshajiang road, 
putuo district of Shanghai
China 
TEL: +86-21-5206-8899 
FAX: +86-21-5206-3500
URL: www.dlink.com.cn

Colombia
Cl 24 # 95A-80 Oficina 706, Bogotá, 
Colombia (mailing address)
TEL: +57-1-254-39-60
URL: www.dlinkla.com/

Czech Republic
Building City Empiria, 15th fl.
Na Strzi 65/1702
140 62 Praha 4
Czech Republic 
TEL: +420 224 247 500
FAX: +420 224 234 967
URL: www.dlink.com/cz/cs

Ecuador
Av. Joaquin Orrantia & Av. Juan Tanca
Marego/ Edificio “Torres del Mall del 
Sol”- Torre “A” & “B”- Piso “4”/ C.P. EC 
090112 (mailing address)
TEL: +593-4-2-630407
FAX: +593-4-2-630401
URL: www.dlinkla.com/

Europe, UK & Ireland
Odyssey Business Park
Part First Floor ( North)
Artemis Building
West End Road
South Ruislip
HA4 6QE
TEL: +44-20-8955-9000
FAX: +44-20-8955-9002
URL: www.dlink.com

France
41 Boulevard Vauban 
78280 Guyancourt 
France 
TEL: +33 1 30 23 86 88 
FAX: +33 1 30 23 86 89
URL: www.dlink.com

Germany
Schwalbacher Strasse 74 
D-65760 Eschborn 
Germany 
TEL: +49-6196-77990 
FAX: +49-6196-7799300
URL: www.dlink.com

Guatemala
13 street 3-40 zone 10 Atlantis Building, 
Sixth Floor, Office 606, Guatemala, 
Guatemala
TEL: +56-2-2952-28-00

Hungary
Robert Karoly Korut 59
H-1134 Budapest 
Hungary 
TEL: +36-1-461-30-00 
FAX: +36-1-461-30-04
URL: www.dlink.com

India
Kalpataru Square, 2nd Floor
Unit No. 24, Kondivita Lane,
Next to VITS Hotel
Off Andheri Kurla Road, Andheri East
Mumbai- 400059, 
India
TEL: +91-22-2921-5700 
Fax: +91-22-2830-1901
URL: www.dlink.co.in

Italy
Via Negroli 35
20133 Milan
Italy 
TEL: +39-02-9289-8000 
FAX: +39-02-2900-1723
URL: www.dlink.com

Japan
SOWA Gotanda Building 2F 
Higashigotanda 2-7-18 
141-0022, Japan 
TEL +81-3-5792-5100 
FAX +81-3-5792-5105
URL: www.dlink-jp.com

Korea
RM 1401, 28, 
Digital-ro 33-gil, Guro-Gu 
Seoul 08377 
Korea 
TEL: +82-2-6271-5050
FAX: +82-2-6271-5072
URL: www.d-link.co.kr

Malaysia
D-03A-09, Block D, 
Plaza Mont’ Kiara No 2 Jalan Kiara, 
Mon’t Kiara 50480
Kuala Lumpur 
Malaysia
TEL: +60-3-6201-2881 
FAX: +60*3-6201-4882
URL: www.dlink.com.my

Mexico
Calle Lago Alberto, Num Ext 319, 
Num Int 6, Col. Granadas. 
Del Miguel Hidalgo, CP 11520 
Mexico D.F. (mailing address)
TEL:+52-55-420-93-100
URL: www.dlinkla.com

Middle East
P.O. Box 18224, Plot No. S31102 
Jebel Ali Free Zone - South, Dubai 
United Arab Emirates 
TEL:  +971-4-880-9022
FAX: +971-4-880-9069
URL: www.dlinkmea.com

Netherlands
Weena 290, 3012 NJ
Rotterdam
Netherlands
TEL: +31 (0)10 799 4348
URL: www.dlink.com

Perú
Calle Mártir José Olaya 129 Oficina 503 
Miraflores, Centro Empresarial Jose 
Pardo, Lima
Peru
TEL.: + 51-1-651-6500
URL: http://www.dlinkla.com/

Poland
ul. Olkuska 7  
02-604 Warszawa 
Poland 
TEL: +48-22-379-72-00 
FAX: +48-22-379-72-01  
URL: www.dlink.com

Republic of Moldova 
MD-2001, Negruzzi C. Blvd., 8,
Republic of Moldova 
TEL: +37322800877
FAX: +37322260351
URL: www.dlink.md

Russia
390043, Russia, Ryazan, Shabulina, 16
Russia 
TEL: +7 (4912) 503-505
FAX: +7 (4912) 503-505
URL: www.dlink.ru

Singapore
D-Link International Pte. Ltd.

1 International Business Park 
#03-12 The Synergy 
Singapore 609917 
TEL: +65-6774-6233 
FAX: +65-6774-6322 
URL: www.dlink-intl.com

Spain
Calle Muntaner, 239-253, Floor 3 B
08021 Barcelona 
Spain 
TEL: +34-93-409-0770 
FAX: +34-93-491-0795
URL: www.dlink.com

Sweden
Box 15036 
S-167 15 Bromma 
Sweden 
TEL: +46-(0)8564-61900 
FAX: +46-(0)8564-61901
URL: www.dlink.com

Taiwan
D-Link Corp. (TW branch)

4F., No.289, Sinhu 3rd Rd., Neihu Dist., 
Taipei City 11494, 
Taiwan
TEL: +886-2-6600-0123
FAX: +886-2-6600-3939
URL: www.dlinktw.com.tw

U.S.A.
17595 Mt. Herrmann Street 
Fountain Valley, CA 92708 
USA 
TEL: +11-714-885-6000
FAX: +11-949-272-4613
URL: us.dlink.com

D-Link, D-Link logo, D-Link sub brand logos, and D-Link product 
trademarks are trademarks or registered trademarks of D-Link Corporation 
and its subsidiaries. All other third party marks mentioned herein are
trademarks of their respective owners. 
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